Video Creation Instruction Guide 
Information provided in multiple formats, such as video, have been shown to improve knowledge and understanding of research studies [see references in Section 3]. Coupled with an engaging consent discussion, video formats offer choice for people to access the information in a way that meets their needs. A video can accompany a Participant Information and Consent Form (PICF) for research, and act as a useful supplement to highlight the key points.
This information guide to producing videos for informed consent procedures is divided into 5 sections. Section 1 covers preparation steps, Section 2 covers tips if you are producing a video recording using a software program, and Section 3 covers suggestions if you are producing a video from PowerPoint. Additional tips and references are presented in Section 4, and acknowledgements in Section 5.
Section 1: Preparation 
1.1: Early planning steps
· Obtain early input on content, information order, graphics, presentation and layout from stakeholder feedback including people from your priority population [i.e., consumers with lived experience] and members of the community that support them [e.g., community support and advocacy organisations].
· This will help you understand the needs of the intended audience, encompassing both communication and information needs and preferences.
· Consult with ethics and research governance committees, key members of the research team and research/trial sponsors.
· Engage with a service that can help with captions and audio description of your video such as that provided by Vision Australia. See Section 4.
1.2: Equipment requirements
· Tablet for viewing the materials: ensure you have budgeted for a viewing device to ensure access can be offered.
· Audio quality is key and can be improved if you wear a headset or EarPods. If you have the budget, a wireless mini microphone attached to a clip is also very handy. 
· Access to Microsoft Office suite including PowerPoint if the accompanying template provided is used to create your video [see Section 4].
1.3: Budget items:
· Device to allow viewing of the video as noted above.
· High quality audio recording device or accessory e.g., investment range $70 to $140.
· Subscription to preferred software application to create videos noting that some are free to use and others are paid e.g., investment range $15 to $90 a month.
· Subscription or single fee for Microsoft Suite including PowerPoint e.g., investment approximately $160 per year or $16 per month.
1.4: Video editing software
See list of video editing software that includes Adobe Premiere Pro, Clipchamp and YouTube Create. Our creation steps refer to creating videos within Descript. 
Key tip: choose one software program and become familiar with this one. No need to be familiar with more than one program.
1.5: Sounds
Consider embedding sounds to add emphasis. You can apply the sound series within your chosen software editing program [see link above] with some examples: 
· Epidemic Sound
· 11 labs
· Adobe Express
· Yummy Sounds
· Camtasia
1.6: Direct interaction and tailored communication
Based on our consumer feedback, it's crucial to highlight the direct impact on potential participants early in the video. This means emphasising how the research will affect their time and well-being, as well as explaining the measures and data to be collected. After this introduction, the video should provide more details about the research itself and outline what it aims to discover. It's also important to explain how the research results will be used. Finally, the video should emphasise how each person's contribution will be valued. This structure ensures that potential participants understand the personal implications of participating before learning about the broader research context and significance.
Complex information or concepts, such as randomisation, are generally best approached directly. Similarly, it's advisable to be straightforward when explaining associated risks. You could simply state that there are potential risks and that these will be explained directly to the participant. When engaging with people in person, there is a shared information exchange that allows you to assess the individual's literacy, language proficiency, and specific information needs. This direct interaction enables you to tailor your communication approach effectively.
Section 2: Creating a video using editing software
2.1: General accessibility principles
Audio description
Audio description is narration and describes visual content. Plan to have your video audio described. A link to Vision Australia’s audio description service is provided in Section 4. However, if the video features a profile of an avatar or speaker only, audio description is not usually required. These are known as talking head videos. Providing a transcript with speaker identification is sufficient. 
Audio description is necessary if important visual information is not spoken such as when text, actions, scenes change, diagrams or pictures are shown. Audio description can be added into the video breaks or chapter marks, or as a separate video.
A good rule of thumb is to describe all visual content as part of the video scripting.  This is called “integrated description” and WCAG provides examples  of this. 
Producing and providing a text transcript of your video is also strongly recommended. This extends the reach to broader needs within the community, for example the deafblind community. This can be created from the script you use to create your video. See Appendix 1.
Captions
Open captions, which the user cannot turn off, are burned onto the video itself. Closed captions can be turned on or off by the user.
Key requirements:
· Include all spoken words and important sounds.
· Be synchronised with the audio.
· Be properly punctuated and free from spelling errors.
· Be presented over one or two lines.
· Have good colour contrast to the background e.g., dark background bar with lighter coloured caption.
· When creating your video, keep a clear space at the bottom of the video for captions. This way captions won’t overlay any important information or graphic showing on the screen.
· Make sure that the colour of the captions to background bar has a ratio of at least 4.5:1. See Section 5 for colour contrast checker.
See Appendix 2 for more information on captions.
Speaker
Choosing an avatar over a real person to speak in your video may come down to availability and time efficiency. Some general considerations:
· Ensure the speaker is in profile with a minimal visually distracting background.
· Select features of the speaker to help visibility and engagement e.g., wearing a high contrast top to the background, as well as a uniform colour over a strong pattern.
· If recording your own voice, set a pace of about two lines of text every 2 seconds.
· Include the speaker’s name in the video and in the accompanying transcript.  Indicate if it is an avatar in the transcript.
2.2: Avatars
Some considerations when selecting avatar voice options:
· Create several different video versions with different sounding voices may help to meet personal listening preferences. Namely different voices with different pitch, quality, tone and volume. 
· Select a clear audible voice that isn’t too slow or too fast. 
2.3: Real speakers
Some considerations when using a real speaker:
· Use a prepared script [see 2.4 below].
· Through consumer involvement in your research, you may be able identify someone from the community who would be willing to narrate your script.
2.4: Script
Having a script ensures that the key points are covered. Additionally:
· Involve consumer partners in this process to gauge language and word choice.
· Focus on using concise and easy to understand language and avoid using acronyms.
· The ideal length is subjective however, as a general guide, the more engaging your content, the more likely viewers will stay engaged all the way through. Generally, videos between 2 and 4 minutes are ideal. 
· Most people can retain around 5 main points from listening to a media file. Accompanied with other sources of information, video formats can improve recall and understanding.
Please see Appendix 1 for example template script.
2.5: Security 
It needs to be emphasised that using subscription generative AI services come with a caution. Any information entered as a script no longer retains data security as it is routed through a third party using offshore data-centres for processing. As a result, these tools should never be used with private information, or identifiable data. Anyone using a service to clone their voice and create an AI model from it should explore the terms and conditions of their agreement with that provider and ensure that their unique information is not then licensed to use in other applications. Examples include Clipchamp, Adobe Express and Descript.
2.6: Creating a video using an Avatar using Descript
These are example steps in creating an audio file in Descript.
1. Select “Create with AI speaker” from home page. 
2. Choose “AI speaker” which allows you to select the avatar’s voice.
3. Choose “Assign Avatar” which allows you to select the avatar’s face. You can also custom the face by adding a request.
4. Name your project by clicking on the “Name your creation” header.
5. Upload file: this is when you can upload your video script. Make sure it is punctuated correctly. You can also copy and paste into the space provided.
6. Correct script: review the script and correct if any corrections are needed. Ensure punctuation. Select the play arrow to preview the voice over.
7. Select AI tools: select “add chapters”, remove filler words, and edit for clarity.
8. Add captions: select the captions icon on the left navigation pane. Choose simple text, two lines of captions and boarded text [see recommendations].
9. Once completed, review a static preview to hear the voiceover and check the presentation of captions. Ask the AI Underlord to edit or change aspects as needed.
10. Select “done writing” and the script will be converted to speech. No further changes can be made to the script if this is selected.
11. Export the Video: After the avatar voice is synchronised to speech, you can export it as an audio file by clicking "Publish" and choosing your desired export format. 
Notes: You can deselect “Metadata” option to ensure your date is not used for analytics. Also, you can’t change the voiceover once it has been exported. Before creating your video, make sure you are happy with the voiceover.
For more details, see the official help article:
Import and upload files into Descript
2.6: Video example
To view the accompanying video example and transcript, please see: [CERA MAIN webpage].
Section 3: Creating videos from PowerPoint
PowerPoint
The PowerPoint slide template has been created to highlight what information to present in what order, what font size and in high background to text contrast. It also contains slide headers and a metadata title. 
Modify the example text to suit your project. Once happy with the content, select “side show” or “record” and record from the beginning. The option to have a voice over is available, directly reading aloud the slide content word for word. The recording will be available to save in WAV or MP4 file format. 
Recommendations:
· Ensure your voice over matches the words or text shown on the slides.
· If graphics are used, ensure the image is described. Follow recommended guidelines [see Round Table link in Section 5].
· Each slide should have the largest font size possible. This means that the slides will not have a uniform font size. The main goal is to have short key messages in font sizes with a minimum of size 30 – the font size may vary slide to slide with the intention of visibility over conformity.
· See attached template slide deck showing black background and white text.
· Can record PowerPoint presentation with voice over.
· Follow suggested key points and ensure reference to sources of additional information are made. 
The option to import your slides into a software program like Descript is available. Descript can create a voiceover and video based on your PowerPoint slides.
Section 4. Useful links and resources 
Video examples
Examples of videos produced by other organisations as a reference:
University of Melbourne: Clinical trials and you
University of New South Wales: What are childhood cancer clinical trials?
SCN2A Australia: What is SCN2A?
Guidelines and standards
Digital Access Solutions and Assistive Technology (DASAT) for compliance with digital accessibility standards and best practice guidance.
Vision Australia Audio Description Services for assistance in creating audio descriptions of video content. They can also help create captions.
Vision Australia digital access team for assistance with creating vision accessible tools and resources.
Australian Government’s requirements and standards for video and audio. 
Round Table guidelines for producing accessible e-text and graphics.
Example size for captions and subtitles suggested by the BBC.
WCAG guidelines for captions for pre-recorded video content.
WCAG audio and video media accessible resource.
WebAIM colour contrast checker ensuring that text to background has a contrast ratio of at least 4.5:1.
Article discussing when to audio describe by Vision Australia.
Literature references:
· Digital tools in the informed consent process, a systematic review authored by Gesualdo et al. 2021.
· Example of a RCT comparing multimedia aids and standard informed consent written materials authored by Kraft et al. 2016.
· Audio-visual presentation of information for informed consent for participation in clinical trials Cochrane Systematic review, authored by Synott et al. 2014.
Section 5: Acknowledgement of Research Partners
This work has been led by Fleur O’Hare with the valuable contribution of the following consumer partners in this research (in alphabetical order):
· Caitlin Alsop
· Daniel Talko
· David Foran
· Debra Simons
· Grace King
· John Paul Cruz
· Kevin Lee
· Micheal Burmeister
· Michelle O’Brien
· Perry Cunnigham
· Shane Somerville
We would also like to acknowledge the digital accessibility and audio description teams at Vision Australia, who provided their expert guidance to this project. Additionally, the expertise and support provided by Dr Eden G. Robertson in creating the video template.
Appendix 1: Video script 
Section headers are shown in brackets. It is best practice to announce the heading for each section in the video, so the viewer/listener immediately knows which part of the video they have reached.   You can use the headings from the accompanying Participant Information Sheet and Consent Form or the ones shown below. 
Remember to use plain language and make it concise. Most people can stay attuned to a video or audio file format for around 2 to 3 minutes. Ideally your video should not be more than 4 minutes long. If your content goes for longer than 4 minutes, break your content into separate videos. 
[Purpose and presentation of the video]
To begin, indicate who is the speaker. For example, this video features the face and voice of an avatar narrator. They are positioned in front of a plain background.
[Overview of research participation]
Next, introduce the purpose of the research and signpost the sections you'll cover. Here is an example:
This video is designed as a summary of the key points from the accompanying participant information sheet. It will cover eight key points.
Thank you for taking the time to consider participating in this project.
[Key Points from the Participant Information Sheet]
Present the key points from your participant information sheet. The suggested order is:
1. The purpose of the research project in 1 to 2 sentences. 
2. Who is running the project and where the visits will take place.
3. How many visits, how long do they go for, how often?
4. The types of measures that will be recorded at each visit. Present a concise summary of what measures will be taken. 
5. Any discomforts that may be experienced and how these will be managed.
6. The benefits of participating. Suggestions listed below.
7. How results will be communicated.
8. Key contact information and where to go for further information.
To finish, again convey your appreciation for them taking the time to consider participating in your research.
Script suggestions:
Key point 1: The [short project name] is looking at [example: improving how information is communicated and shared with people about research]. 
Alternative: The project is helping us to [example: create a set of templates and resources for researchers to use to help them communicate and share information]. 
Key point 2: It is being run by [lead researcher] at [research institute name or hospital].
Key point 3: This project runs for 2 years. If you are interested in participating, it would mean attending the research clinic every 3 months for the first year, then every 6 months in the second year. This equals 6 visits. The visits last for approximately 2 hours. The visit length can vary, and we are guided by the pace that is comfortable for each person. 
Key point 4: If you are interested in participating, it would mean [here explain what measures will be taken, what preparations are needed and what are the expected impacts post the visit – be transparent and consider the impact to well-being, physical function, emotional well-being etc. Note the deliberate intent not to refer to the measures as ‘tests’ or ‘assessments’ as preferentially the terms tasks, activities or measures are perceived as less interrogative].
Key point 5: We want to make sure you are looked after during the project. We will ensure [what considerations are in place to support the well-being of the prospective participant].
Additional key point: reimbursements: Involvement in this project is on a volunteer basis however we will cover costs associated with attending the research clinic such as travel costs and parking.
Key point 6: We want to ensure you're fully aware of the potential benefits of taking part in this project. By participating, you may gain access to a range of specialists who can provide expert care tailored to your needs. If any issues are identified during the process, we can offer referrals to appropriate healthcare providers. Our goal is to build a comprehensive care network around you, connecting you with the research community engaged with our centre. Throughout your involvement, we'll keep you informed about your progress and notify you of other relevant research opportunities that may interest you. We believe that by joining this project, you'll not only contribute to important research but also potentially benefit from a supportive and knowledgeable project team.
Key point 7: We will communicate the progress of the project every 6 months. This will be [Example: through email, newsletter or phone call. Be clear how and when information will be communicated to participants. Participants want to know how the research progresses during and at the conclusion of the project].
Key point 8: If you would like more information about this project, please head to [webpage]. You can also contact the research team via email [email address, and ensure you spell this out slowly] or phone [state phone number including area code]. 
Thank you. 


Appendix 2: Caption guidance
When should you use open versus closed captions?
Generally, video content should always have open captions visible. Captions provide content to people who are Deaf and hard-of-hearing. Basic transcripts are used by people who are Deaf, are hard of hearing, have difficulty processing auditory information, and by people who simply prefer to access information in this way. Descriptive transcripts [that provide both text and visual information] are needed to provide audio and video content to people who are both Deaf and blind. They are also used by people who process text information better than audio and visual/pictorial information.
Open Captions
Pros
· Useful when the platform doesn’t support closed captions.
· Good for social media where captions must always be displayed.
Cons:
· Require video-editing software to update.
· Some pixelation of the caption text/rugged edges if the video file is compressed or saved as a lower resolution.
Closed Captions
Pros
· Users can switch them on or off.
· Easier to edit and update.
· Usually presented with a contrasting background.
· Recommended for most websites and platforms.
· Stays clear and crisp when sizes are enlarged through the video platform.
Cons:
· Some users may need assistance in using the controls to adjust the settings on the video platform.
Closed captions come in many file formats. SRT is a common format and is compatible with most online platforms and media players. Load the closed caption file onto the video platform as a separate file to the video file. This allows the user to turn the captions on or off.
Caption size
In the Web Content Accessibility Guidelines (WCAG), there is no size requirement. In general, use a larger readable font and check that it is synchronised with the audio as best practice. In the broadcasting industry in Australia, the ACMA standards apply. These standards suggest determining the size based on the viewing needs of the audience. A suggestion on size is provided in useful links in Section 4.
Depending on the video player platform, viewers may be able to adjust the size of captions according to their preferences. For example, if viewing within YouTube you can manage caption settings.
Caption speed
· Must always be synchronised with the audio.
· Limit to showing 1 or 2 lines at a time.
· Ensure captions appear long enough for people to read comfortably.
· Slower speeds for more complex content.
Some video player systems and platforms, such as YouTube, allow the viewer to adjust speed of the captions to their preference. Choosing to host your video in a platform such as YouTube will offers the viewer more options and more control as it supports accessibility. 
See Australian Government standards for more information. 
	   Page 2 of 2

Video format guide 27 November 2025       Page  1   of  2   Video  Creation  Instruction Guide     Information provided in multiple formats ,   such as video,   have been shown to  improve knowledge and understanding of research studies  [ see reference s  in  Section  3 ] . Coupled with an engaging consent discussion,  video   formats offer  choice for people to access the information in a way that meets their needs.   A video  can  accompany a Participant Information and Consent Form  (PICF)  for research ,  a nd  act as a   useful supplement  to highlight the key points.   This information guide to producing videos  for   informed  consent  procedures   is  divided into   5   sections .  Section 1 covers  preparation steps,  S ection 2  covers tips  if  you are producing  a  video   recording   using a software program , and S ection  3   covers  suggestions  if you are producing  a video from PowerPoint . Additional tips and  references are presented  in Section 4 ,  and   acknowledgements in Section 5.   Section 1:  Preparation     1.1:  Early planning steps      Obtain early input  on  content, information order,  graphics, presentation and  layout   from   stakeholder feedback including  people from  your  priority  population   [i.e., consumers with lived experience] and members of the  community that support th em [e.g., community support and advocacy  organisations ] .      This will help you understand the needs of the  intended audience,  encompassing both   communication and information needs   and preferences .      Consult with ethics and research governance committees , key members of  the research team and  research/trial  s ponsors.      Engage with a service that can  help   with captions and   audio description of  your video such as that provided by  Vision Australia .   See Section 4.   1.2:  Equipment requirements      Tablet for viewing the materials : ensure you have budgeted for  a viewing  device to ensure access can be  offered .  

